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Warner Bros. apologizes for “Barbenheimer” tweets

What is “Barbenheimer”? — It is an Internet phenomenon that began on social media, in which movie
fans expressed an ironic sense of humor by combining two different movies, “Barbie” and “Oppenheimer.”
There are literally no similarities between the two films. “Barbie” is a fantasy comedy about the
fashion doll Barbie. “Oppenheimer” is a serious biopic of an American-Jewish physicist who is often
called the "father of the atomic bomb". The topic and tone of the two films are opposite, and both movies
were released on the same day, July 21st. Before the simultaneous theatrical release of two movies,
countless online jokes and memes have gone viral.

In one meme that went viral on X(former Twitter), Barbie is sitting on the shoulder of Oppenheimer
against the backdrop of a nuclear bomb explosion. The official “Barbie” movie account positively replied
to this fan art, saying: "It's going to be a summer to remember" — with an emoji of a face blowing a kiss.
In another meme, Barbie's hair is replaced with a mushroom cloud, and the official “Barbie” movie
account commented, "This Ken is a stylist," referring to the name of Barbie's boyfriend.

The posts sparked controversy in Japan, the only country on earth that was attacked with nuclear
weapons, triggering angry messages and the trending hashtag #NoBarbenheimer and #StopBarbieRelease.
Many Japanese criticized the “Barbenheimer” phenomenon for trivializing the atomic bomb attacks on

Hiroshima and Nagasaki.
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Q2 What is the movie “Barbie” about?

Q3 What is the movie “Oppenheimer” about? (Who is Oppenheimer?)

Q4 Are the two movies similar?
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Q6 Why did many Japanese criticize the “Barbenheimer” phenomenon?



@ One post said, “Many victims who were killed under the mushroom clouds were children of the same
age of those playing with Barbie dolls. The memes were inconsiderate.” Others called the Barbenheimer
posts “stupid and unforgivable,” and urged a boycott of “Barbie.”

In response, Warner Bros. Japan made a statement: “As the movies Barbie and Oppenheimer were
both released in the US on July 21st, there is currently a movement driven by overseas fans to watch them
together #Barbenheimer), but this is not an official movement. We find the reaction of the parent
company to memes combining images of the two movies lacked sensitivity. We take this very seriously
and are asking the US head office to take appropriate action.” A subsidiary demanding an apology from
a parent company is extraordinarily rare.

Following the Japanese distributor's criticism, on August 2rd, Warner Bros. Film Group made a public
apology in a statement per Variety and The New York Times, "Warner Brothers regrets its recent
insensitive social media engagement. The studio offers a sincere apology.”

@ A Change.org(*) petition was launched on Aug 1st, demanding that Warner Bros and Universal
Pictures, the studio behind “Oppenheimer”, call a halt to the #Barbenheimer hashtag on social media.

It has collected about 22,600 signatures to date(August 11th).

Mitsuki Takahata, who voiced Barbiein the dubbed Japanese version, posted on Instagram on
August 2nd that she was dismayed upon learning of the memes marketing campaign. “This incident is

really, really disappointing,” she posted.
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Q8 How did Warner Bros. Japan condemn the US head office?

Q9 Did Warner Bros. head office apologize?
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“Barbie” will be released on August 11th in Japan, while “Oppenheimer” does not have a Japan
release date, nor has Universal commented on if they will release the movie in the country. Meanwhile,
some criticize “Oppenheimer” because the film doesn't show the horrifying aftermath of the attacks on

Hiroshima and Nagasaki.
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Q13 Do you think that there is a wide perception gap between the Japanese and Americans on nuclear

weapons? How are the Japanese and Americans different? What do you think about the gap?

BEQ [7A) HirE T/ 3—E— ] AKX SNS TR RIG, EBDT7>7— Mir
LBERRTZIIANLNG, [BTL NEWS]

% 2:30~ NoBarbenheimer &4+t LIF-EBERBIANDAIE2L—
BEG® /- CRR HROMBER AEREL? BRTEH0E,

FNN 7’51 L4254

kX ZOBED 2:55 1’5, —a—IF—THRDAIIE2—DANET,
— ADLMH “Oppenheimer doesn’t properly acknowledge how absolutely
devastated Japanese people were by the bomb.” ¥t ) —A T. DR ALL L HIL
TAYRUNAR=DBIIN—E—E2RLETVSEI-LWRI—LTEFE LE->TWET,
RiIAVIEa—IN=LE (SEOESZYELA) X I—LERATEK->TVWET,
TAIAE BB TORE 2 ELZITLOHTVWBALLI WS —H T Abioz /7
W= AR=DI-LERTK>TVWBALLLVEDTT,

[617-5079] JFUBERIECANEABDL R A2l [AX HOME JR =2 — ]
KX SFLAD=a— AT RIBFERBEZIN. RBOBSLIZERIIR T R FinE
BRI SIEABAENSNBILLEETT,
YouldfAILICA BN BUETHLBENIEABLERE "BR” "7I7ER” "UT7="H3K
B% (2023/04/28 18:53) kLB HNLIEABREN(>IE1—£TT,
“It’s a right thing to come and learn about the history of what happened here, and
pay respects.” YL T A)HABAEHIBRLEINTVET,




K RO % 3MFOFAT, BEBLEL &I,
1) “Barbenheimer” is an Internet phenomenon that began on social media, in which movie fans combined

two different movies, “Barbie” and “Oppenheimer.”

2 ) The posts sparked controversy in Japan, triggering angry messages and the trending hashtag

#NoBarbenheimer and #StopBarbieRelease.

3) A Change.org petition has demanded that Warner Bros and Universal Pictures (should) call a halt to

the #Barbenheimer hashtag on social media.

4 ) “Oppenheimer” does not have a Japan release date, nor has Universal commented on if they will release

the movie in the country.
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=The posts sparked controversy in Japan, ( ) ( ) angry messages and the trending

hashtag #NoBarbenheimer and #StopBarbieRelease.
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A Change.org petition has demanded that Warner Bros and Universal Pictures ( ) a halt to the

#Barbenheimer hashtag on social media.
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